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INTRODUCTION

Lecco is a province located in northern Italy,
in the region of Lombardy, which extends on
the eastern branch of Lake Como and on the
banks of the river Adda.

The study is based on the 7loci meta-model

- Identity
- Content
- Services
- Individuation
- Management 
- Usability



IDENTITY – Who?
Different background images of the territory 

The colours of the logo -

black, orange and blue - are

often used in the texts and in

the most important sections

of the webpage.

Logo



IDENTITY – Who?

Map of links among the official and 
semi-official components of the website

The smiley face is also used as the logo of the most important social networks



IDENTITY – Who?

“SIMPLICITY”

▪ It is simple how the page is organized

▪ the colours and fonts that are used

▪ graphic layout 

the website sets up a tourist map

different offers for different tastes and ages 

a specific section 

for families and 

children



IDENTITY – Who? 

STORYTELLING

specific section «Manzonian Places»

two parts:

• the history of the author and
the novel;

• the places lived and cited by
the writer in his work, in
addition to the map of possible
routes to visit them (specifically
for educational visits).



CONTENT – What? 

The contents are accurate and easy to 
understand

• Some of the multimedia content are
different depending on the device
and the language version of the
website; the English-version has a
specific section for Videos

The images are numerous, colourful and distinctive, scattered 

throughout the whole website



CONTENT – What? 

very few events in the

Italian version of the

"events" section, which

is not updated!

no virtual activities or events!!



CONTENT – What? 

Copyright



CONTENT – What? no content that can be downloaded !!

no specific guides or audio-guides !!

The website can fulfil managers’ and users’ needs

There is a section dedicated to posts with 

specific offers 



SERVICES – Why?
visitors can easily find any 
information they need



SERVICES – Why?

The website provides a link to access

the "booking.com" platform to book it

directly.

a map showing all the 

campers' areas



SERVICES – Why?

"tailor-made tours"

By clicking on a specific

tour you can enter your

personal data, send the

request to participate

and purchase it



SERVICES – Why?

it is also possible to purchase tickets



SERVICES – Why?

A tourist map → useful for 

finding tourist sites, services 

and other useful features for 

visiting and staying



SERVICES – Why? 

The website provides useful information on local transport

You can easily get to Lecco 

using the regional railway 

system from Milan, Como, 

Bergamo and Sondrio

Lecco is easily reachable by car 

from the main Lombard cities 

and neighboring Switzerland
you can go to Lecco by 

boat thanks to Lake Como 

navigation systemLecco is well connected 

to the main Lombardy 

airports (Orio al Serio, 

Milano Linate, Milano 

Malpensa)

no information regarding the weather!!



SERVICES – Why? 

the presence of the lock 

confirms the security of the 

website 



INDIVIDUATION – Where?

The website is well positioned on the main

search engine.

• Searching for «Lecco turismo», on Google,

Yahoo and Bing → in the top search results

• Searching for «Lecco» → first page

• Seraching for «Lecco and its province» →

pages following the first one

The website’s managing office appears on

google maps, even if there isn't a real

physical office



INDIVIDUATION

Checking the rank of https://www.eccolecco.it/

on SimilarWeb you can find:

• Low rank, but increasing

• Bounce rate is high

Users are almost exclusively Italian



INDIVIDUATION – Where? 

Traffic Sources → The webpage’s marketing strategy is focused on Search

Who search 

the page 

Link from 

other pages 

This website doesn’t use email or 

display advertising as part of their 

marketing activity

The domain name is easily remembered



INDIVIDUATION – Where? 

The website gives users the
opportunity to contact the
managers directly

possibility to subscribe to 

the newsletter

propose a trip or itinerary 



INDIVIDUATION – Where? 

contents uploaded weekly

very few interactions 

between users

followed by a high 

number of users



INDIVIDUATION – Where?

Other social network

• content published to a 

lesser extent (uploaded

monthly)

• a much smaller audience

An exception for youtube, 

which has no content



INDIVIDUATION – Where? 

The website allows communication among the 
destination’s actors 

«Why choose eccoLecco? 

Take advantage of the eccoLecco portal to make 

yourself known by the many users who browse our 

site every month, every day.»



The website with Google Chrome, Safari 
and Internet Explorer:

• works well  

• quite fast in connections 

Through “brokenlinkcheck.com” website, we 

found that the webpage has 62 broken links 

(mostly 404 Not Found).

MANAGEMENT – When?



The web page is constantly
updated on a content (try to
insert a new one every week) and
technical level (e-commerce)

MANAGEMENT – When?



USABILITY – How?

Each section of this menu 

includes other sections

The menu always 

remains visible, 

even if you scroll 

down the page 



USABILITY – How?

Navigation is facilitated by breadcrumbs

The website is provided with 

an internal search engine



Using the “pingdom.com” 
platform it was possible to 
view download times

Europe 

Nord America  

Asia 

Australia 

The website is available 

only in Italian and English

USABILITY – How?



USABILITY – How?

The website passes Google

mobile-friendly test

→ it is structured in the same

way as when visited through a

desktop computer

no information concerning 

free Wi-Fi connections

no official app

no information about users 

with disabilities



CONCLUSION 

Strengths

▪ Appealing and exhaustive content

▪ Accuracy of the contents

▪ Good navigation system

▪ Managers’ needs fulfilled

▪ Tourists’ needs fulfilled

▪ The website is easily identifiable in the search pages

▪ Breadcrumbs

▪ Good images and multimedia contents and clear and 

updated information

▪ User-friendly structure and clear layout, with an easy-to-

use menu

▪ Various appealing activities are offered for tourists

▪ Secure website

▪ Engagement of locals

Weaknesses

▪ The web page is available only in Italian and English

▪ Unclear position of the managing office

▪ No mobile app

▪ No downloadable material

▪ No meteo information

▪ Several broken links

▪ No information about users with disabilities

▪ No updated events

▪ No updated information about Covid-19 pandemic situation

▪ Low rank position and high bounce rate

▪ Poor activity by social networks community


